
Q3 2020 Social Media Report

46,804 Total Followers 
604 New Followers

54,858 Total Followers 
48,727 Total Page Likes 

2,558 New Followers 
1,218 New Page Likes

9,126 Total Followers 
326 New Followers

975 Total Subscribers 
51 New Subscribers 

7,408 Views 
153.2 Hours of Watch Time 
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1 July - 30 September 2020



• Afghanistan

• Burkina Faso

• Darfur

• Gender Parity

• Iraq

• Libya 

• Nigeria

• Sudan

• UNGA 75


• UNMAS Geneva Office

• Weapons and Ammunition 

Management 

• Western Sahara

• World Humanitarian Day 

(#RealLifeHeroes)
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Subjects covered in the quarter 
 



Analysis of UNMAS  
Social Media Accounts
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Facebook: Demographic Snapshot & Top Fans By Country 
(as of 30 September 2020)*

*An estimate.
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[Q3 Average: 302]

Most popular post this year so far!
18 times more popular > 
an average post this Q

Facebook: Q3 2020 Top 5 Most Popular Posts by Engagement 
 

4 times more popular > 
an average post this Q

3.7 times more popular > 
an average post this Q

\3.5 times more popular > 
an average post this Q

3.5 times more popular > 
an average post this Q

Engagement metrics are calculated by Facebook based on the number of likes, comments, shares, and clicks.
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Facebook: Q3 2020 Key Metrics* 
 

*The numbers are approximate as social media weeks have a focus on specific programmes / themes but can also include content  
on other topics. 

‘Total Impressions’ is the number of times UNMAS posts entered people’s screens. (Total Count)
‘Engaged Users’ is the number of people who engaged in certain ways with posts, e.g. commenting on, liking, sharing, or clicking upon particular elements of the posts.
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Facebook: Q3 2020 Comparison of average monthly 
engagement rate per reach (ERR); 2020 vs 2019 
The engagement rate is the number of people who engaged with a post divided by the total number of people who saw the post.
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Average Engagement Rate for Q3 2020: 6.24%
Average Engagement Rate for Q3 2019: 6.28%
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Facebook: Q3 2020 Daily Total Reach 
2020 vs 2019

[Colombia] Humanicemos DH training 

Click to view

[Western Sahara] The Saharawi Mine Action 

Women’s Team

Click to view

The number of people who had any content from UNMAS Page or about UNMAS Page enter their screen. This includes posts, check-ins, ads, social information 

from people who interact with UNMAS Page, etc.

WHD #RealLifeHeroes

Average Daily Reach for Q3 2020: 4,205
Average Daily Reach for Q3 2019: 4,602
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https://www.facebook.com/UnitedNationsMineActionService/posts/10157752182760679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157752182760679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679


Facebook: Q1-Q3 2020 Daily New Page Likes 
 

[Western Sahara] The Saharawi Mine Action 

Women’s Team 

Click to view

The number of new people who have liked UNMAS Page.
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https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679


Facebook: Q3 Daily New Page Likes 
Comparison 2020 vs 2019 
 

Cumulative total for Q3 2020: 1,728
Cumulative total for Q3 2019: 2,287

The number of new people who have liked UNMAS Facebook Page.

[Western Sahara] The Saharawi Mine Action Women’s Team 

Most new likes came from Algeria, followed by Mali 

Click to view

[Iraq] Yazidi community

Most new likes came from Iraq 

Click to view[Afghanistan] SM Week (15+ posts)

Most new likes came from AF
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https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679
https://www.facebook.com/UnitedNationsMineActionService/posts/10156765929910679
https://www.facebook.com/UnitedNationsMineActionService/posts/10156765929910679


Facebook: Q1-Q3 2020 Daily Total Reach 

#IMAD 2020 | UNMAS Director & Daniel Craig 

Joint Statement


Click to view

[Colombia] Humanicemos DH training 

Click to view

#IWD 2020 UNMAS Nigeria

Katrien Nollen’s story


Click to view

[Western Sahara] The Saharawi Mine Action 

Women’s Team

Click to view

Reach is the number of people who saw UNMAS content.
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https://www.facebook.com/UnitedNationsMineActionService/posts/10157361886750679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157361886750679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157752182760679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157752182760679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157270105550679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157270105550679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679
https://www.facebook.com/UnitedNationsMineActionService/posts/10157655281920679


Twitter: Demographic Snapshot & Top Fans By Country  
(as of 30 September 2020)*

12*An estimate.



[Q3 Average Post Engagement: 66]

Most popular tweet this year so far!
18 times more popular > 
an average post this Q

Twitter: Q3 2020 Top 5 Most Popular Posts by Engagement 
 

6.5 times more popular > 
an average post this Q

4.5 times more popular > 
an average post this Q

\3.5 times more popular > 
an average post this Q

4 times more popular > 
an average post this Q

3 times more popular > 
an average post this Q

Total number of times a user interacted with a Tweet. Clicks anywhere on the Tweet, including Retweets, replies, follows, likes, links, cards, 

hashtags, embedded media, username, profile photo, or Tweet expansion.
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Twitter: Q3 2020 Top Mentions by Engagement 
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Twitter: Q3 2020 Key Metrics* 
 

*The numbers are approximate as social media weeks have a focus on specific programmes / themes but can also include  
content on additional topics. 15

Impressions is a total tally of all the times the Tweet has been seen. Engagements is the total number of times a user interacted with a Tweet. 



Twitter: Q3 2020 Comparison of average monthly engagement rate  
2020 vs 2019
Twitter engagement refers to the retweets, follows, replies, favorites, and click-throughs tweets get - including the hashtags and links those tweets include. 

This Twitter Engagement Rate is equal to tweets' engagement divided by the number of impressions.
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[Western Sahara] The Saharawi Mine Action 

Women’s Team

Click to view

Average Impressions for Q3 2020: 2,79%
Average Impressions for Q3 2019: 1,54% 16

https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1280343280480333826


Twitter: Q3 Comparison of average monthly impressions 
2020 vs 2019
Impressions are how many times UNMAS tweets have been seen.
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Average Impressions for Q3 2020: 2,422
Average Impressions for Q3 2019: 2,634 17



Twitter: Q1-Q3 2020 Profile Clicks

#IMAD 2020 

Click to view

Somalia SM week

Click to viewNDM-UN23


Click to view
IWD2020


Click to view
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The number of times someone reading the Tweet clicked on the author's Twitter profile. 

https://twitter.com/UNMAS/status/1246441140112388096
https://twitter.com/UNMAS/status/1246441140112388096
https://twitter.com/UNMAS/status/1263303500412317697
https://twitter.com/UNMAS/status/1263303500412317697
https://twitter.com/UNMAS/status/1227517701641232384
https://twitter.com/UNMAS/status/1227517701641232384
https://twitter.com/UNMAS/status/1236705741492211712
https://twitter.com/UNMAS/status/1236705741492211712


Twitter: Q3 Comparison of average monthly engagements 
2020 vs 2019
Engagements: Total number of times a user interacted with a Tweet. 
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[Western Sahara] The Saharawi Mine Action 

Women’s Team

Click to view

Average Engagements for Q3 2020: 70
Average Engagements for Q3 2019: 40 19

https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1280343280480333826


[Western Sahara] The Saharawi Mine Action 

Women’s Team

Click to view

NDM-UN23

Click to view

#IMAD 2020 

Click to view

[DRC] WAM Training

Click to view

Somalia SM week

Click to view

IWD2020

Click to view

Twitter: Q1-Q3 2020 Overview by Engagement

VA in Sudan

Retweet by Japan


Click to view

Total number of times a user interacted with a Tweet. Clicks anywhere on the Tweet, including Retweets, replies, follows, likes, links, cards, 

hashtags, embedded media, username, profile photo, or Tweet expansion.
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https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1227517701641232384
https://twitter.com/UNMAS/status/1227517701641232384
https://twitter.com/UNMAS/status/1246441140112388096
https://twitter.com/UNMAS/status/1246441140112388096
https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1280343280480333826
https://twitter.com/UNMAS/status/1263303500412317697
https://twitter.com/UNMAS/status/1263303500412317697
https://twitter.com/UNMAS/status/1236705741492211712
https://twitter.com/UNMAS/status/1236705741492211712
https://twitter.com/UNMAS/status/1299240297029931008
https://twitter.com/UNMAS/status/1299240297029931008


Instagram: Demographic Snapshot & Top Fans By Country 
(as of 30 September 2020)*

*An estimate. 21



Instagram: Q3 2020 Most Liked Posts 
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• United Nations: 

• UN Peacekeeping: 

• OROLSI 

• Global Protection Cluster 

• Misión de la ONU en Colombia 

Q3 2020 Main Influencers 
 

1. The Saharawi Mine Action Women’s Team (1.5K Likes, 100 Comments, 184 Shares) 
2. Safe Ground Campaign (1K Likes, 63 Comments, 107 Shares) 
3. UNMAS Colombia #WearAMask challenge (12,507 Likes on Instagram) 
4. UNV Job Posting with UNMAS in Mali (109 Likes, 21 Comments, 46 Shares)

1. Landmines are silent killers 
2. Mine detection dogs 
3. UNMAS DRC - Women are key advocates of peace/Markella-Eleonora Mantika 
4.  Shorthand Story on COVID-19

23

https://www.facebook.com/permalink.php?id=54779960819&story_fbid=10158836262520820
https://www.facebook.com/permalink.php?id=54779960819&story_fbid=10158807450200820
https://www.instagram.com/p/CECJKhPjH9G/?igshid=e997n4vx2t6
https://www.facebook.com/permalink.php?id=157965634225679&story_fbid=3315559695132908
https://www.facebook.com/permalink.php?id=54779960819&story_fbid=10158836262520820
https://www.facebook.com/permalink.php?id=54779960819&story_fbid=10158807450200820
https://www.instagram.com/p/CECJKhPjH9G/?igshid=e997n4vx2t6
https://www.facebook.com/permalink.php?id=157965634225679&story_fbid=3315559695132908
https://twitter.com/UNPeacekeeping/status/1278479775506616322
https://www.instagram.com/p/CEQ2fn3gSCO/?igshid=1pf7xp7rtma6x
https://www.instagram.com/p/CC_1LdBhMfr/?igshid=13jf7e74eft5h
https://twitter.com/UNPeacekeeping/status/1308542864796905475
https://twitter.com/UNPeacekeeping/status/1278479775506616322
https://www.instagram.com/p/CEQ2fn3gSCO/?igshid=1pf7xp7rtma6x
https://www.instagram.com/p/CC_1LdBhMfr/?igshid=13jf7e74eft5h
https://twitter.com/UNPeacekeeping/status/1308542864796905475

